Rhetorical Techniques and Terms Used for Effective Speeches
Persuasive Appeals 
Rhetors use persuasive appeals such as Logos, Pathos, and Ethos to convince the audience of their point. 
Logos: The rhetor uses logic to appeal to the audience’s intelligence. He provides evidence, facts, and data for his point. 
To demonstrate logos: The rhetor will avoid jargon and complex terminology; instead, he will use specific terms to ensure clarity. He may engage the audience by asking questions and proposing logical answers. He will address counter arguments to prove his argument is strong. The rhetor may also use personal stories or case studies to demonstrate the truth.  
Pathos: The rhetor appeals to the audience’s emotions. He shows understanding of the audience’s point of view, and may act on the audience’s requests. 
To demonstrate pathos: the rhetor may use analogies and metaphors to help express and strengthen feelings and emotions. He may use emotionally charged words or vivid imagery to enhance emotions. Visual aids, body language, and storytelling can also trigger connection and emotions. 
Ethos: The rhetor shows credibility, good character, trustworthiness, authority, expertise, and a connection to the audience. 
To demonstrate ethos, the rhetor may tell personal stories to engage and relate to the audience. The rhetor ensures the audience knows about his expertise by stating testimonials, or reviews. He will commit to or promise a favorable situation to show credibility.
Rhetorical Modes
Like persuasive appeals, rhetorical modes are used to enhance the appeals. Some modes are: narration (storytelling), diction (specific word choice), argument, visual aids, illustration/examples, definition, compare/contrast, tone, and body language to demonstrate or enhance their appeals.
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· Alliteration – Repetition of the same sound beginning several words in a sequence.
Ex: “Let us go forth to lead the land we love”
“Pay any price, bear any burden …”
· Allusion - a reference to an event, literary work, person etc usually within popular culture.
Ex: "It's only £10, you're acting like Scrooge."
· Anaphora – Repetition of a word or phrase at the beginning of successive phrases, clauses or lines.
“To those old allies…. To those new states ….To those new people ….”
· Anecdote – Short story to explain a point 
· Antithesis – Contrast of ideas or words in a parallel structure.
Ex: “Ask not what your country can do for you, ask what you can do for your country.”
“That's one small step for a man, one giant leap for mankind.”
“We observe today, not as a victory or party but a celebration of freedom.”
· Figurative Language – Metaphors, similes, personification.
Ex: "This cake is heaven."  "The traffic slowed to a crawl."
· Hyperbole - an exaggeration not meant to be taken literally.
Ex: "I've got tons of work to get through."
Ex: "I'm freezing."
· Imagery -  Create a mental picture or vision using sensorial language (5 senses). 
· Onomatopoeia - words that are similar to the sound they describe.
Ex: Drip, pop, buzz, bang
· Oxymoron - a combination of contradictory words.
Ex: Cruel kindness, definitely maybe, open secret
· Parallelism - uses components in a sentence that are similar grammatically or in their construction, sound or meaning. It makes sentences flow better by adding rhythm.
Ex: "The dog was barking, the bell was ringing and the children were shouting."

· Tone – Emphasis on words / phrases. Fluctuation in tone of voice (loud or soft). 
· Using Fear – Ex: “For man holds in his mortal hands, the power to abolish all forms of human poverty and all forms of human life.”



